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PECULIARITIES OF PROMOTING CLOTHES FOR FITNESS                                
AS A NEW DIRECTION OF DEVELOPMENTCOMPANY «FLAGI-IRKUTSK» 

 
The article deals with the marketing activities of Flagy-Irkutsk, which is devel-

oping a new direction of fitness clothing in connection with the growth of technology 
for the production of synthetic fabrics. The data on sports organizations in Irkutsk are 
presented. The target audience of the new direction of the company – clothes for fit-
ness is determined. The modern tools of promotion in the social network Instagram 
with the description of the expected effect and mechanisms of its measurement are 
considered. The basic concepts of positioning of goods for fitness are considered, as 
well as a vector for achieving the set goals and objectives of the company. 

Keywords: Flags-Irkutsk, sports, clothing for fitness, positioning, market, 
communication, impact, metrics. 
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